Alice Allen





Alice Allen has more than 35 years experience in consulting and communications.  Before founding her firm in 1988, she was Senior Vice President and Director of Communications and Corporate Marketing at Hill and Knowlton, and Senior Vice President of Carl Byoir Associates, Cunningham and Walsh, and Robert Marston and Associates.  Previously, after serving as publicity director with three publishing companies, she started the first firm specializing in publishing communications in 1969, later also representing nonprofits, foundations, corporations, and associations.





Ms. Allen’s corporate clients include: Corning, Swatch, Timberland, Revlon, NYNEX, Avon, Ladies’ Home Journal, King Features Syndicate, Burger King, McCalls, Pepsi/Slice, Airship International, Dart Industries, Korbel, “Color Me Beautiful” and “Dress for Success,” American Bell, Dow Jones, Admiral Appliances, Clairol, Jack Daniels, Doubleday, Harvard University Press, Dow Jones, Reader’s Digest Press, Jack Daniels, Harper, Time/Life Books, “Chronicle of the 20th Century,” Bloomberg Press, Good Housekeeping, Revere, Madame Alexander dolls, numerous publishing companies and W. R. Grace. 





Foundation and nonprofit clients have included: Ford Foundation, Council on Foundations, Volunteer Consulting Group, William Penn Foundation, New York City Rescue Mission, National Center for Nonprofit Boards, NYU-Stern Graduate School of Business, Instituto Cervantes, Leave A Legacy, Asia Society, Health Advocates For Older People, Population Media Center, University of Chicago/Pew Charitable Trusts, Trickle Up Program, Aspen Institute, Markle Foundation, ReadNet Foundation, Institute for Democracy Studies, Publishers Marketing Association, New School University, Council on Economic Priorities, American Booksellers Association, Concerned Home Managers for the Elderly, American Bible Society, March of Dimes, and Corning Museum of Glass. 





Ms. Allen has conceived community initiatives for many corporations, including Corning Consumer Products (diversity program for children), The Olive Garden (community nonprofit sponsorships), Ladies' Home Journal (breast cancer awareness), Westinghouse (Second Chance organ donor), American Bell (fire alert), and Dart Industries (children’s literacy).  She has also developed, produced and distributed radio programs featuring Walter Cronkite, Alex Trebek, and Joan Lunden. 





She has served on the boards of, been a consultant to, or active in community and educational organizations, including: Women's Media Group, Literacy Volunteers, Public Relations Society of America, Duke University, Enterprise Foundation, Women in Communications, Small Business Administration, Citizens Committee for New York, Publishers' Publicity Association, Association of American Publishers, God’s Love We Deliver, and Junior League of the City of New York.  She is listed in Who’s Who in America.
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