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Paulette Barrett has been a PR consultant to corporations, agencies and nonprofit institutions for the past 10 years.  Earlier, she was an executive in agencies and nonprofit organizations.





She is founding principal of The Barrett Group, a virtual agency of public relations, philanthropy, media relations, new media and graphics professionals.  





She also established The Barrett Workshops, professional development programs for PR firms and corporate communications departments. 





Her services in Corporate Philanthropy Management are based on her work with nonprofits and conducted in collaboration with a partner-consultant to nonprofit organizations. 





Barrett has been an executive VP and general manager of Edelman PR Worldwide, New York; executive VP, Rowland Worldwide, N.Y.; managing director, Hill and Knowlton/Chicago; executive director/communications, UJA-Federation/NY, and associate director/communications, Columbia University.





She teaches in New York University’s School of Professional and Continuing Education, in the Marketing Institute, the Center for Philanthropy and the Summer Institute in Public Relations.





Barrett's agency clients range from international networks to boutiques, and have included Edelman, Fleishman-Hillard, PepperCom, SCIENSWorldwide, Cohen & Wolfe, and Noonan/Russo. In addition to her workshops for agencies, she counsels firms on organizational and internal communications processes. 





For corporate clients, Barrett delivers workshops that tell business managers how PR works, how to conduct PR activities internally, and how to contract and direct agency PR services effectively. Most recently, she conducted a two-day program for Unilever/Bestfoods. 





Barrett developed a leadership training curriculum for the Public Relations Society of America [PRSA]. The PRSA Counselors Academy in 2001 published a paper Barrett wrote on training. She has been published in PR Week.   psbcom@aol.com 





	


