Senior-level executive with expertise in research, analysis and planning. Key advisor to corporate management. Track record of providing clear, concise, usable research and analysis that leads to highly effective communications, marketing and business strategies. Expertise in corporate image and identity, crisis management, and market research.


Professional Experience


1999 – present�
Ogilvy PR Worldwide — Managing Director — Head of Research�
�
�
Direct research and strategic planning for clients and prospective clients of Ogilvy PR Worldwide. Provide on-going staff development and training in the use of research and strategic planning. Responsible for developing proprietary research tools for agency use; Manage staff of nine research professionals.�
�
�
Project areas include: workplace performance; corporate identity; crisis; consumer products; measurement of program effectiveness�
�
�
Key Accomplishments:�
�
�
Designed state-of-the-art measurement and strategic planning models for client use.�
�
�
Created model that correlates corporate reputations with market performance.�
�
�
Designed and executed award winning communications research programs for McKessonHBOC.�
�
�
Clients include: McKessonHBOC, IBM, Minute Maid, Comdisco, Merck, Pfizer, Novartis, Society American Florists, Pitney Bowes.�
�
1997 – 1999*�
GCI Group — Managing Director — Strategic Planning & Research�
�
�
Manage research, planning and strategy services for clients and prospective clients of GCI Group worldwide. Provide on-going staff development and training in the use of research and strategic planning. Responsible for developing proprietary research tools for agency use; Serve on agency management committee.�
�
�
Key Accomplishments:�
�
�
Designed state-of-the-art measurement and strategic planning models for client use.�
�
�
Created model that correlates corporate reputations with market performance.�
�
�
Developed tool for assessing performance of corporate web sites.�
�
�
Clients include: MIT; BellSouth; GE Capital; Georgia-Pacific; Intel; Iomega; Nintendo; American Cancer Society; Pharmacia & Upjohn; VF Corporation; Deloitte Consulting.�
�
1991 – 1999*�
David Michaelson & Associates, Inc. — Principal�
�
�
Provide research, planning and strategy services for corporations and their communications agencies. Special emphasis on communications planning, corporate image and public affairs research.�
�
�
Project areas include: computers/high technology, public opinion polling employee surveys, promotional research and new product development.�
�



�



�
David Michaelson & Associates, Inc. — Continued�
�
�
Key Accomplishments:�
�
�
Designed and administered Comdisco’s “Vulnerability Index” — the industry standard measurement for corporate disaster recovery preparedness.�
�
�
Executed ground braking studies for Channel 1 demonstrating the economic impact of teens on grocery consumption and out-of-home dining.�
�
�
Redesigned the annual report for American Express based on communications needs and preferences of high net worth individual investors.�
�
�
Identified key business trends in small business for AT&T.�
�
�
Pioneered new techniques for corporate identity measurement using advanced multivariate mapping procedures.�
�
�
Clients include: Microsoft, Philip Morris, IBM, Comdisco, AT&T, , American Institute of Certified Public Accountants, American Express, City of New York, Intuit, Arthur D. Little, Channel 1, Dale Carnegie, 3M, James River, Owens-Corning, US Postal Service.�
�
1983 - 1991�
Burson-Marsteller/Cohn & Wolfe — Vice President, Director of Research�
�
�
Provided strategic support and counsel for public relations, public affairs and related communications activities to clients and prospective clients; Designed and implemented qualitative and quantitative custom research studies; Trained and supervised professional staff; Promoted four times to increased levels of responsibility over eight year period.�
�
�
Key Accomplishments:�
�
�
Produced statewide survey in California for Hertz used as basis for defeating legislation critical to rental car industry.�
�
�
Conducted national study for Marriott Corporation that became basis for strategic direction of hotel division.�
�
�
Designed unique sampling method for measuring impact of environmental issues in residential and surrounding political communities. Findings from initial study led to $13 million savings for client.�
�
�
Project areas included: corporate and product positioning, program development and evaluation, financial products and services, labor relations, government relations, public and civic affairs, product tampering, corporate culture studies, publicity-oriented research.�
�
�
Clients included: Owens-Corning, CBS, Merrill Lynch, Georgia-Pacific, Colt Industries, Coca-Cola, BellSouth, AT&T, Bell Atlantic, Shell, General Electric, Du Pont, Pfizer, Squibb, Northern Telecom, Johnson & Johnson, Sandoz, U.S. Postal Service, Colgate-Palmolive, Con Edison, Philip Morris, Price Waterhouse.�
�
1981 - 1982�
Booz, Allen & Hamilton, National Analysts Division — Research Associate�
�
�
Conducted and reported the results of qualitative and quantitative market research studies and handled day-to-day project responsibilities; Prepared proposals; Wrote questionnaires and topic outline guides; Made recommendations for marketing strategies; Presented results to clients.�
�
�
Project areas included: financial services, automotive products and services.�
�
�
Clients included: Eastman Kodak, BMW, General Electric.�
�



�
Professional Experience (continued)


1980 - 1981�
Grey Advertising Inc. — Research Analyst�
�
�
Implemented and reported the results of market research studies for clients of Grey Advertising; Prepared and presented research findings and made recommendations in conjunction with agency management.�
�
�
Project areas included: Attitude and usage studies, tracking studies, strategic research and copy testing.�
�
�
Clients included: Procter & Gamble, General Foods, Northwest Airlines, Joint Recruiting Advertising Program (Department of Defense).�
�
Education


1980�
Ph.D. — New School for Social Research; Degree in cultural anthropology�
�
1977�
M.A. — New School for Social Research; Degree in cultural anthropology�
�
1974�
B.A. — University of Massachusetts, Amherst; Phi Beta Kappa�
�
Professional Awards and Recognition


2000�
PR Week Proof Award — with McKessonHBOC for employee and crisis research�
�
1988�
Silver Anvil — Public Relations Society of America, with Merrill Lynch for crisis program�
�
1988�
Silver Anvil — Public Relations Society of America, with Hertz for consumer program�
�
�
Who's Who In the East �
�
�
Who's Who in Advertising �
�
�
Who's Who of Emerging Leaders in America �
�
�
Who’s Who in the World�
�
Publications


�
From Ethnography to Ethnology: A Study of the Conflict of Interpretations of the Southern Kwakiutl Potlatch: Ann Arbor: University Microfilms, 1980.�
�
�
Numerous industry and specialty studies for a wide range of corporations, trade and professional organizations�
�
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*Simultaneous positions











