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A marketing communications veteran with 15 years of experience, focusing on market segmentation and strategic messaging at both the product and corporate levels for high-tech firms, from start-ups to established companies, �including Compaq, Microsoft and Boeing.





ACCOMPLISHMENTS





a Developed corporate identity, positioning and branding for a start-up, while building a Marketing 


  Communications team 


a Drove integration of product launch strategies for eight enterprise divisions, representing $20 bn annual revenue 


a Structured and led content development for local, national and international advertising campaigns 


a Directed PR and AR for the largest launch of application development tools in the software industry


a Acted as a spokesman for crisis communication on media outlets such as CNN, BBC, NPR, and many others


a Managed communication budgets, staff and relationships with public relations and advertising agencies


a Developed a PR campaign that directly resulted in $90M in sales


a "Sold" hundreds of stories to the media resulting in positive press


a Created communication strategies/vehicles to support the needs of Field Sales and Engineering personnel 


a Performed PR for the largest commercial jet airplane fleet in the world





PROFESSIONAL EXPERIENCE





World Wide Packets, 7/00 - 10/01


Director, Marketing Communications, (Products: fiber optic networking hardware and software for the last mile.) Involved with all facets of external communications and developing value proposition.  Created a Marketing Communications team of six professionals and managed a communication budget of $1M.  Led development of corporate positioning/branding, advertising, Web site content, PR, tradeshows, product launches, videos, sales support materials, speaking engagements, lead generation, and market/competitive research.  Managed the Technical Documentation team, creating the documentation development, distribution and update processes.  Assisted with identifying and prioritizing market segments and developing pricing strategy. 





Compaq Computer Corp., Enterprise Computing Group, 10/97 – 7/00


Analyst Relations Manager, Telecommunications: 10/99 – 7/00.  Promoted to this position to help increase the visibility of two newly formed enterprise divisions.  Responsible for ensuring new strategies were articulated to industry analysts for the Telecommunications Division and the eService Providers Practice.  Enhanced the positioning and drove sales between Compaq’s telecommunication offerings and the company’s service provider (xSP) offerings.  Executed contracts with analyst firms, determine participation in tradeshows and assisted senior executives with messaging, presentations and development of core strategies.





Product Launch Manager, Enterprise Strategic Marketing: 10/98 –10/99. Orchestrated product launches and introduction strategies between eight enterprise product divisions, resulting in over 130 products launched in 1999.  Managed a staff of six marcom professionals and two Web developers.  Developed and implemented a cross-company integrated enterprise launch process with Digital Equipment Corp when Compaq acquired them.





Public Relations/Analyst Relations & Customer References Manager, Enterprise Marketing Services: 10/97 – 10/98. Managed marketing communication programs, and six staff members, to maximize the synergies between Public Relations, Analyst Relations and Customer Testimonials for seven product divisions.  Managed the PR agency relationship with Miller Shandwick Technologies.  Initiated a new marketing communication relationship with Intel, securing $650,000 from them to assist with Compaq's customer testimonial efforts.





Waggener Edstrom, Strategic Public Relations Agency, 8/96 — 9/97


Senior Account Executive, Microsoft Account, Provided strategic communications counsel to Microsoft Corp., Internet Applications and Client Group.  Developed and implemented the Public Relations and Analyst Relations campaigns that launched Microsoft Visual Studio 97, and other software development tools (Visual Basic 5.0, Visual InterDev 1.0).  Enhanced product positioning and market awareness through press/analyst tours, tradeshows, online, print and radio campaigns. Acted as media spokesperson. 
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PROFESSIONAL EXPERIENCE (cont’d)








Boeing, Commercial Airplane Group, 2/90 – 8/96


Public Relations/Communication Manager, 737 Division: 9/92 — 8/96, Developed and implemented Public Relations campaigns, crisis communication, employee communication and world-wide advertising for trade and business press.  Wrote speeches and prepared executive presentations.  Assisted managing relationship with Cole & Weber advertising agency.  Developed marketing communication plans to launch the 737 Next Generation airplane family (737-600, -700, -800, -900).   Coached executives on communication techniques.  Acted as media spokesperson.





Public Relations/Advertising Specialist, Customer Services Division: 2/90 - 9/92, Wrote press releases, brochures and employee newsletters.  Coordinated PR, community relations and employee communication during construction and opening of an 800,000 sq. ft. Spares Distribution Center.  Developed print ad campaigns.  Acted as media spokesperson.








North American MORPHO Systems, 6/88 – 12/89


Marketing Communications Specialist, (Product: software driven fingerprint identification systems targeted at law enforcement agencies)  Started writing technical manuals then produced advertising, public relations, employee and technical communication. Assisted managing relationship with Tycer-Fultz and Bellack advertising and PR agency.  








Boeing Computer Services, 8/86 – 6/88


Technical Writer/Editor, Sales and Marketing Support:  As a contract employee, wrote software user's guides, programmer's guides, functional specifications, newsletters and management reports.  Was the sole technical writer supporting a team of 35 programmers who were working on a multitude of marketing support applications.








Other Experience





Technical Writer: 1/86 – 7/86, TOM Software,  (Product: accounting applications for vertical industries.) Student intern, wrote updates to user’s guides.





Editor: 9/85 - 6/86, Lowe Down. Newsletter for the University of Washington Student Chapter of the Society of Technical Communication.





Copywriter, 1/83 – 9/83, Cranborne Chase Advertising Agency, wrote brochures and provided creative input.








EDUCATION & TRAINING (representative listing)





1986 BA, Technical Communication, University of Washington


2001	IntelligentCities Conference 			Horizon House Publications


1999	Negotiating Effective Partnerships			Conflict Management, Inc.


1998	The Science of Selling				Sales Research Institute, Inc.


1997	Market Segmentation and Product Positioning	University of Washington Executive Programs


1996	Writing for High-Tech Markets			Public Relations Society of America


1995	Evaluating PR and Communication Efforts		Lou Williams & Associates


1994	Executive Speech Writing				International Assoc. of Business Communicators


1993	Leadership Through People Skills			The Boeing Company


1992	Media Skills and Strategies for Business		Matheson Media Associates


1991	Producing Effective Newsletters			The Newsletter Factory


1990	Total Quality Management			The Boeing Company


























