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SUMMARY OF QUALIFICATIONS									


Multi-disciplined marketing professional with over 9 years of experience in public relations, corporate communications, messaging, positioning, and marcom.  Proven ability to design and execute effective PR strategies and plans for both established and start-up companies.





PROFESSIONAL EXPERIENCE 





INGRIAN NETWORKS, INC.		


Sr. Manager Worldwide Corporate Communications  	 


January, 2002 to Present


Responsible for creating a comprehensive corporate communications strategy and plan for security hardware/software company


In charge of hiring and managing outside PR agency (Outcast Communications and DDK Communications) 


Designed an aggressive public relations campaign encompassing media and analyst relations, speaker placement, award submissions, product reviews and competitive news tracking


Wrote all communications materials including press releases, customer stories, pitches, executive biographies, corporate backgrounder and FAQ


Developed a monthly investment banker and venture capital communications plan highlighting the company’s successes


Drove the company’s customer reference program and wrote case studies to promote customer deployments 


Responsible for analyst research and analyst relations


Report corporate communications status executive management weekly





ARZOON, INC


Sr. Manager, Marcom and Lead Generation 


June 2001 to September 2001 


Responsible comprehensive marketing communications strategy and tactics for software company including product launch, corporate re-branding, sales tools, collateral, newsletters, advertising, direct mail, and targeted executive events


Created and executed direct marketing strategy that included target audience analysis, message creation, direct mail, email and Web seminars





ENVIVE CORPORATION – Acquired by Keynote Systems


Director of Marketing and Public Relations						


January 2000 to June 2001


Developed a comprehensive marketing plan that included product marketing, messaging, press & analyst relations, lead generation, sales tools, advertising, and events


Responsible for launching established software company in to a new space


Hired and managed PR agency (Ogilvy PR & then McCormick Communications) for media & analyst relations, press tour & media training 


Post PR firm, responsibility for day to day PR activity including: developing and maintaining press materials, writing and posting of press releases, writing of case studies, pitching to editors, setting up analyst briefings, and developing editorial calendars and database of relevant editors


Developed product messaging, competitive positioning and SWOT analysis working with the marketing VP


Conducted corporate re-branding including new logo, business systems, collateral and Web design


Overall responsibility for direct marketing including managing and training telesales, lead generation, database development, target audience analysis, direct mail, email and print/radio advertising campaigns in industry publications


Designed and developed sales tools, collateral, and presentations


Hired and managed a team of 7 including Web master, graphic designer, trade show manager, direct marketing manager, PR specialist and two telesales representatives





KNOWLEDGETRACK CORPORATION – Acquired by Enfish


Director of Marketing and Public Relations				


April 1999 to December 1999


Responsible for overall marketing communications strategy and plans for Enterprise Information Portal software company including: messaging & positioning, press & analyst relations, advertising, lead generation, product marketing, Web-site, trade shows / seminars and product launches


Worked closely with Chasm Group on corporate messaging and positioning as well as SWOT analysis


Developed a PR strategy and plan with BSMG (The Benjamin Group) including competitive strategy 


Worked with agency on press tours, creating press materials, writing press releases and media pitching


Developed direct marketing strategy and programs including print advertising, direct mail, email & Web Seminars


Hired and managed 3 marketing professionals including: marketing manager, trade-show manager & Web dev.


Conducted corporate re-branding including new logo, Web design, collateral and business systems





NETSCAPE COMMUNICATIONS CORPORATION – Acquired by AOL/Sun Microsystems


Sr. Manager, Partner/Alliance Marketing		


September 1998 to April 1999


Developed quarterly alliance co-marketing programs with Netscape alliances including Big 5 consulting firms, VAR’s and Resellers to increase sales of enterprise products to Fortune 1000 accounts 


Managed budget in excess of $1.5m


Wrote press releases surrounding Netscape’s new and existing alliances 


Created co-marketing programs including: joint direct mail and advertising, Web seminars, press releases, and training programs


Created the Netscape / Sun “Jumpstart” program increasing sales of e-commerce products through the channel


Managed 2 marketing professionals including channel coordinator and administrative support personnel





SYMANTEC CORPORATION


Marketing Manager


February 1996 to September 1998


Java Software Division – Acquired by Web Gain


Managed marketing programs for Java Division including channel marketing


Responsible for complete advertising campaigns including mail order catalogs and industry publications 


Responsible for product marketing including developing product copy, features and benefits


Worked closely with channel accounts identifying new programs to drive sales


Managed a quarterly marketing budget and provided ROI results to upper management


Project Management Software Division - Retail Products - Awarded MVP for best Business Development


Developed and managed worldwide channels including Distribution, VAR, Systems Integrators & OEM


Responsible for executing GSA schedules 


Performed market research to determine product positioning against competing products in the channel 


Developed marketing programs including: direct mail, advertisements and press releases





PACIFIC LISTS, INC.


Direct Marketing Programs Manager / Account Executive			


June 1992 to February 1996


4 years of direct marketing at direct marketing agency including planning and implementing high-volume direct mail campaigns, analysis and reporting for clients


Conducted client meetings to discuss goals and objectives and appropriate campaigns


Provided copywriting and creative recommendations to the clients creative designers


Customer profiling and segmentation recommendations to clients 


Analyzed direct marketing results and reported back to upper management and clients





EDUCATION												


BA Degree  - San Francisco State University - Business Communications / Pre-Law 





SKILLS													


Excellent communication skills, copywriting, branding, PR, direct marketing/lead generation, vendor management, personnel management, enterprise marketing, and alliance co-marketing





		











